Entertainment Event Trigger
Worksheet

Entertainment events are also great opportunities for personalized messaging.
Events can again be either national or local, popping in the name of a local artist or
venue could really serve to make the advertisement look very personalized.
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Unlike all of the above data signals and trigger events, the one data signal that
cannot be pre-planned is social media trends - we simply don’t know what is going
to be the “chatter” on social media — which is why this worksheet is blank. This
worksheet however can be filled out each week based on the top ten trends on
Facebook or Twitter. Both Facebook and Twitter report national and local trends -
so it is possible to get very granular and specific to a locale. The typical process we
followed was to provide the brand team with these top ten trends and then have
them develop messaging and then feed it back into the personalized advertisements
dynamically each week so they always reflected the currently trending topics on
Twitter.
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